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We’re Gonna Party
Dress Up

Accessories

Party
Gear

Gifts
&

Novelties
for

Everyone

The
Love Chain

The
Love Chain
6 Lawson Street, Byron Bay OPEN 7 DAYS

Phone 6680 9366
Ballina Central (near Big W)

Phone 6686 6765

Polly the Politically
Incorrect Parrot

Terms and conditions apply. See in store for details.
Harvey Norman stores are operated by independent franchisees

Offer ends this Sunday, 19th Nov. 2006

The Computer, Electrical, Furniture,
Bedding and Floor Covering Specialists
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*1 Conditions of 18 months interest free from date of purchase -no deposit, no interest, no repayments for 18 months: Minimum purchase $500. Approved applicants
or existing GE CreditLine and Buyer’s Edge customers (excluding new applicants in ACT on Buyer’s Edge). Offer available on ticketed or advertised prices on selected
merchandise. This notice is given under both the Buyer’s Edge and GE CreditLine Conditions of Use (as applicable) which specify all other conditions for this offer.
Interest and payments are payable after the interest free and payments deferred period. Fees and charges apply. Buyer’s Edge is a credit facility provided by GE Capital
Finance Australia (ABN 42 008 583 588) and GE CreditLine is a credit facility provided by GE Finance Australasia Pty Ltd (ABN 88 000 015 485) both trading as GE
Money. Full details available from Harvey Norman franchisees in Harvey Norman stores. Offer ends this Sunday (19th November 2006)
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Phone 6685 5503 THE RIGHT CHOICE

Purchase any NEW Lifestyle® system from Bose® this
summer and receive a Bose Wave® Music System and
Integrated Controller valued at over $1000 FREE!*
Our new Series III Lifestyle® systems not only include a 30% smaller
Acoustimass® module but a new horizontal centre speaker that
complements today’s at panel televisions. With your Lifestyle® system in the
main room, the Bose Wave® Music system and Integrated Controller make
the perfect accompaniment to your kitchen, study or bedroom.
This offer is only for a limited time, so hurry into a store near
you and celebrate the festive season with Bose
throughout your home this summer.Lifestyle®
systems starting from $3499.00

NEW LIFESTYLE
DVD Home Entertainment System

NEW WAVE
Music System

OVER
$1000
FREE VALUE*

Corner Ballina & Dawson Streets Lismore 
Visit www.palingslifestyle.com.au or phone 6621 5596
Terms & conditions apply Offer valid from 01/11/06 to 31/01/07. Or while stocks last
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NEWS

Amanda and her Mullumbimby Magic salad dress-
ing: ‘I love thinking I’ve made someone’s 
tastebuds zing.’

By CHRISTINE McNEIL

When Mullumbimby woman Amanda Bannatyne 
was looking for a name for her about-to-be-mar- 
keted salad dressing, she realised she couldn’t 
go past “Mullumbimby Magic”.

“I thought, I’m a Mullumbimby girl, born and 
bred,” she said, “so I think I can appropriate 
it.”

She wanted something that would point to 
the magic that happens when ordinary ingredi- 
ents are transformed into something special.

And Amanda had been transforming ordinary 
ingredients into a scrumptious salad dressing 
for years, to the delight of family and friends.

So much so that she was often urged to pro- 
duce commercial quantities.

But it wasn’t until her oldest child started 
school this year that Amanda began to look at 
what she would like to do beyond the home. It 
was then she began to seriously consider her 
friends’ urgings.

Her background in hospitality and a business 
degree helped, but it was looking round and 
seeing the gap in the market that was the de- 
ciding factor.

“There really wasn’t anything in that line 
made in Australia that was all natural, with no 
thickeners or preservatives,” she said.

“I thought that if I like eating like that, 
there must be others too.”

Amanda uses only natural ingredients, includ- 
ing herbs from her own garden and local lem- 
ons and honey.

She would have liked to use only organic in- 
gredients, but decided to choose local over or- 
ganic produce, which often has to be shipped in, 
because it would mean “fewer food miles”.

So far Amanda does everything herself, from 
preparation to bottling, from sticking on labels 
to delivery — although her five-year-old proved 
an invaluable lemon squeezer during the season.

But she’s sticking to just one variety, a clas- 
sic flavour that goes well with with everything, 
in keeping with her philosophy of doing one 
thing well, although there are plans for a lime 
version to come out in time for Christmas.

The product is attractively packaged so it 
can be used as a gift or souvenir as well as an 
everyday kitchen item.

It’s been selling well, but Amanda’s best 
product endorsement has come unsolicited.

“So many women have told me that their 
children had refused to eat salad or vegetables,” 
she said, “but with a pool of Mullumbimby Mag- 
ic to dip into, they were tucking in for the first 
time.”

Amanda emphasises that it is a versatile 
product, however, which can be used with other 
food items besides salads and vegetables. To re- 
flect this, it is available at local seafood shops 
and organic butcheries, as well as fruit and 
vegetable and health food stores.

Salad days are
here for Amanda


